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Framing Age
Message Outline

Before writing your message outline, there are two questions you should always ask yourself about your messaging scenario:

· Who is your audience?
Who are you trying to reach with your communications? The more specific you can be about your audience and the more you know about them the powerfully you can connect with them through your message. 

· What is your ask?
What do you want your audience to do? Once again, the more specific you are about what you want your audience to do, the easier it will be to craft a powerful message that motivates your audience. 

Once you’re clear on your audience and ask, it’s time to write your message outline. Use the table below to write a bullet point outline of your message. 

At this point, the wording is not important. Instead, you are making choices about how to frame your message – that is, what ideas do you want to communicate in each part of the message. 

	Vision
A credible outcome of the ACTION your audience would value.
Engage helpful intrinsic values while avoiding self-centred and competitive extrinsic values. Describe positive outcomes only (i.e. do not hint at either the BARRIER or ACTION).
	· 

	Barrier
A credible barrier that stands between your audience and the VISION they desire. 
Avoid content or language that might make your audience defensive. One way to do this is to externalise the barrier.
	· 

	Action
A credible solution that addresses every element of the BARRIER in full.
Frame the ACTION in terms of the good it will create (rather than bad it will remove) and be clear what role your audience must play in making it happen.
	· 



Sample Message Outline

	Purpose
	Use World Elder Abuse Awareness Day (WEAAD) as an opportunity to raise awareness of solutions

	Who is your audience?
	Friends and family of people experiencing elder abuse

	What is your ask?
	Call the helpline

	Vision
A credible outcome of the ACTION your audience would value.
Engage helpful intrinsic values while avoiding self-centred and competitive extrinsic values. Describe positive outcomes only (i.e. do not hint at either the BARRIER or ACTION).
	· Our loved ones are respected and safe
· Everyone deserves to live a life where they are respected
· Harmonious family/friend relationship outcomes
· We all want to help loved ones experiencing elder abuse

	Barrier
A credible barrier that stands between your audience and the VISION they desire.
Avoid content or language that might make your audience dismissive. One way to do this is to externalise the barrier.
	· Don't want to cause problems, e.g. get daughter in trouble or she may stop providing care
· Confidentiality/privacy, doubting myself or denial, shame
· Not knowing what to do
· Sometimes people are not respected/are abused/taken advantage of by friends and family members
· Relationship dynamics can be complex

	Action
A credible solution that addresses every element of the BARRIER in full.
Frame the ACTION in terms of the good it will create (rather than bad it will remove) and be clear what role your audience must play in making it happen.
	· Call the helpline
· It is confidential and anonymous
· Debrief, clarify
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